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Wendy, 


This provides you with 1994 Fall V-Wear sweepstakes entries through w/o 10/3 by- 
vehicle. As you can see, the FSI has generated the most entries to date. 

Aside from the alternate entries, Competitive Direct has the highest response 
rate. There were no entries via the catalog offered at POS, however nearly 
13,000 entries were generated by the tear pads on the displays (which 
accompanied the POS catalog). 
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FSI 

45,301 
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Direct (Slims) 

27,690 



POS Tear Pads* 

12,970 
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* Tear Pads were attached to carton and pack displays as well as b-headers, 
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Please call with questions. 


Patrick 

x3702 


Source: https://www.industrydocuments.ucsf.edu/docs/fjym0004 



